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CREATIVE BRIEF

Job no.
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Background

Product/service description

Objectives

Target audience

Features, benefits

Creative proposition

Supporting evidence

Tone of voice

Constraints

Essential requirements

Media considerations

Campaign timing




Byline:

Bernadette Schwerdt is the founder of The Australian School of Copywriting. She
is a freelance copywriter and business coach. She can be contacted on +61

419891932 or at info@copyschool.com. Visit http://www.copyschool.com for
details about seminar and home study courses on copywriting.



